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OVERVIEW
Our mission is to strengthen the community by creating economic vitality
through tourism and unique visitor experiences.

The Pine Bluff Advertising and Promotion Commission was enabled
pursuant to state statute and enacted in 1978 through city ordinance.
The commission is the governing body for Explore Pine Bluff and is
comprised of seven members: four members shall be owners or
managers of the tourism industry (with at least three of whom shall be
owners or managers of hotels, motels, or restaurants), and shall serve
for staggered terms of four years; two members shall be members of
the governing body of the city and selected by the governing body and
shall serve at the will of the governing body; and one member shall be
from the public at-large and shall serve for a term of four years.
All revenues received by the Advertising and Promotion Commission
shall be “special revenues” and shall be deposited by the Advertising
and Promotion Commission in such bank account or accounts as may
be designated by the Commission.
All monies credited to the fund shall be used by the commission for
advertising and promoting the city and its environs or for the
construction, reconstruction, extension, equipment, improvement,
maintenance, repair, and operation of a convention center or for the
operation of tourism promotion facilities in the city, and facilities
necessary for, supporting, or otherwise pertaining to, a convention
center, for funding of the arts, for the operation of theme parks, family
entertainment facilities, or other tourist-oriented facilities as determined
by the advertising and promotion commission not inconsistent with
Arkansas enabling statutes. Such funds shall not be used for general
capital improvements within the city; for the costs associated with the
general operation of the city; or for general subsidy of any civic groups
or the chamber of commerce. However, said advertising and promotion
commission may contract with such groups to provide to the
commission actual services that are connected with tourism events or
conventions. The authorization and limitations contained herein shall be
reasonably construed so as to provide funds for promoting and
encouraging tourism and conventions while not allowing such special
revenues to be utilized for expenditures that are normally paid from
general revenues of the city.
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MESSAGE FROM THE

EXECUTIVE DIRECTOR
After the unprecedented events of 2020, we began this past year with
cautious optimism. We welcomed the new year from our new offices at
the award-winning ARTSpace on Main and were adjusting to the “new
normal” of living with COVID. Limited supplies of the COVID 19 vaccine
were available for eligible individuals in January. By the end of March,
the vaccine eligibility was expanded to everyone 16 and older and the
Governor lifted the state’s mask requirement. Things were definitely
looking up.
The decision to move to The ARTSpace on Main has proven to be a wise
one. Our street-front presence and easily accessible offices have served
our taxpayers and visitors well. We have seen an increase in foot traffic to
our visitor information center allowing us more opportunities to promote
everything there is to see and do in Pine Bluff. We work hard to ensure our
visitor’s center provides a warm and welcoming experience to everyone
who walks through our doors.
Although we faced many challenges during the year on many levels, we never lost sight of our mission. We
continued to work ardently and with purpose to fulfill that mission and were able to end the year on a high
note. The unanimous support of the plans for the Delta Rhythm & Bayous Cultural District from the Pine Bluff
City Council in August, as well as the commitment of up to $400,000 in matching grant funds, confirmed our
tourism development efforts are in line with the vision of city leaders. Additionally, we ended the year with our
A&P tax collections at an all-time high which is almost unheard of during these arduous times.
As we move into 2022, new COVID concerns have emerged; however, we continue to navigate through the
ever-changing landscape of travel and tourism. We’re excited to welcome Jimmy Cunningham on a full-time
basis as our Tourism Development Director. We are looking forward to building on our past successes and
continue moving Pine Bluff forward as a cultural heritage tourism destination. We will continue with the
collaboration of our local stakeholders and statewide partners and organizations to ensure Pine Bluff’s tourism
remains at the forefront of local and state levels.
Our team is small, but mighty. As Phil Jackson once said, “The strength of the team is each individual member.
The strength of each member is the team.” We have come a long way since our reorganization in 2018 and are
confident we will continue to achieve great results.
Best regards,
Sheri Storie
Executive Director
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OPERATIONS
A&P TAX COLLECTIONS
The Pine Bluff Advertising and Promotion Commission collects a 2% tax on all prepared food sales (restaurants,
food trucks, caterers, etc.) and a 3% tax on short-term lodging rentals (hotels, motels).

The number of prepared
food establishments

fluctuates throughout the
year as businesses open

and close. We collect from
an average of 107

prepared food businesses.

2021 Prepared Food
Collections Totaled
$1,604,654

Currently we collect from
13 hotels and motels in
Pine Bluff.

2021 Lodging

Collections Totaled
$295,434
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OPERATIONS

The 90th Arkansas General Assembly passed Act 1102 which took effect on July 22, 2015 that
exempts individual businesses’ tax records from being released under the Freedom of
Information Act of 1967.

BUDGET
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2021 BUDGET
While the majority of the A&P revenue (68%) is used for the operations of the Pine Bluff Convention Center, the
commission was still able to allocate $200,000 (13%) for year-round funding, advertising and publicity grants,
and event funding grants in the 2021 budget. This allowed the commission to provide funding to 15 attractions
and organizations, while still providing over $1M to the convention center. Two organizations were not able to
utilize their funding in 2021 due to COVID, however, both have plans for 2022 events.

BUDGET

ACTUAL

BALANCE SHEET

BALANCE SHEET
AS OF DECEMBER 31, 2021
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MARKETING
ONLINE MEASURES

15,850
WEBSITE VISITS/SESSIONS

PRINTED COLLATERAL

945

NUMBER OF BROCHURES SENT TO
WELCOME CENTERS

14,170
WEBSITE USERS

1,379
NUMBER OF WELCOME PACKETS

1:21
AVG TIME ON SITE

4,414

FOR GROUPS MEETING
IN/REPRESENTING PINE BLUFF

3,775
DIRECT MAIL PIECES SENT
(INCLUDED PARTNERSHIP WITH
LAND OF LEGENDS

FACEBOOK FANS

Our year ended on a high note when the National Association for Interpretation
awarded Explore Pine Bluff first-place for the digital products created for our
website in 2020. Professionals in the field of interpretation and media development judged the entries, and determined that our submission for the Delta Civil
Rights Trail, WA&P Radio Show, and Delta Cinema World exhibited an outstanding
application of interpretive principles, communicated the intended message
effectively and in an appropriate manner, and effectively utilized media principles
to support our interpretive message.
Some of the feedback received on our entry included,
“This entry stood out as a really amazing cultural resource that isn’t necessarily the most “well-known” area
(Pine Bluff) of the Civil Rights movement.”

COMING
SOON

“The line on the site, “The stories are riveting but most of them have gone untold – until now” really stands out!
Thank goodness these stories are being told – thank you.”

Since 2018, tremendous effort has gone into the creation and development of our rebranding and
messaging architecture. The focus on story, placemaking and destination marketing represented a
new direction from previous marketing efforts that had been used in the past. Focusing on the unique
historical and cultural assets of the area has resulted in tremendous opportunities for public
awareness, positive branding and tourism development.
We have been working on a new advertising campaign that is scheduled to be launched in May 2022
in tandem with several activities and events.

